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About Brookfield Show Society

The Brookfield Show Society is a not-for-profit community group with a rich local history.

The Brookfield Show Society was formed in 1905 (presaged by the Brookfield, Pullenvale and Moggill
Farmers’ Association which was formed in 1879) with the intention of promoting the local district and farm
produce. With the first Show held in 1910, the ‘Brookie Show’ has become a popular staple in the Southeast
Queensland Agriculture Show calendar. Adapting with the times, the Show has evolved to include a broad
range of competitions, displays, entertainment and celebrations of community.

We are incredibly proud of our history and revel in the Show firmly celebrating agriculture show traditions. In
addition to running the annual Brookie Show, the Show Society hosts a number of other events including the
Long Lunch, the Bush Christmas, and calendar-specific celebrations at the Brookie Bar. The Brookie Bar is
run and licensed by the Show Society and provides a hub for many community gatherings including regular
Friday night bar nights.

The Show Society supports the Brookfield District Museum and Historical Society and shares the
Showgrounds precinct with the Brookfield Horse and Pony Club and the Brookfield Cricket Club. Along with
these other groups, the Show Society pays an annual ‘users fee’ to the Brookfield Recreation Reserve Trust
which is responsible for the Showgrounds. The Show Society also plays a major role in the building and
renovation of infrastructure at the Showgrounds.

The Show Society has in excess of 800 members and is run by volunteers. The Executive Committee is
elected annually by the membership and they are part of the Brookfield community. As a not-for-profit
community group, any funds raised through its events benefit the community through the strengthening of
the Show Society and the upgrading of facilities at the Showgrounds.

The level of commitment demonstrated by each volunteer is a testament to the region’s thriving community
spirit. And it’s not just individuals who give, but also local businesses who generously support us year in and
year out. We can only thrive and give back to the community because of the collaboration we have with big,
small, local and national brands. Hosting the annual Brookfield Show costs $300K so you can be reassured
your finances go directly towards overheads such as entertainment, security, insurance and equipment.

This partnership deck outlines the opportunities your business can partake in and together we can
enhance and strengthen the community. For a small investment you can build your brand with us!

Executive Management Committee 2025-26
Front, L-R: Ros Macdonald, Secretary; Rowena MclIntosh, President; Cath Fullerton, Vice-President.
Back, L-R: Julia Warton, Committee Member; Charles Golding, Treasurer.



Sponsorship Opportunities 2026

Platinum Level

Logo / recognition - eDMs, Show flyers, Show brochures, Show website, Show opening recognition on
stage.

Social posts - 1 group socials post; 2 individual social posts; short video produced by you or us and
promoted on socials and eDM $ 2 Ok
eDM - "Spotlight on' column sponsor feature image and paragraph; your own eDM blast

Show signage - 2 corflutes and 1 banner display (your expense); sponsors group corflute

Show benefits - 3m x 3m trade space; 6 Show family 3 day passes; 10 Sideshow Alley tickets; 2 VIP
carparks; 4 tickets to the President's Welcome Drinks

Friday bar night - Flyer opportunities at the Bar; $200 drinks package at a Friday Bar Night

Long Lunch - Major sponsor of Long Lunch + food catered table for 10 people

Bush Christmas - recognition on eDMs; socials; flyers; posters, official opening & banners at event.

Gold Level

Logo / recognition - eDMs, Show flyers, Show brochures, Show website
Social posts - 1 group socials post; 1 individual social post

eDM - "Spotlight on' column sponsor feature image and paragraph $10k
Show signage - 3 corflutes (your expense); sponsors group corflute

Show benefits - 4 Show family 3 day passes; 10 Sideshow Alley tickets; 2 VIP carparks; 2
tickets to the President's Welcome Drinks

Friday bar night - $100 drinks package at a Friday Bar Night

Silver Level

Logo / recognition - eDMs, Show flyers, Show brochures, Show website
Social posts - 1 group socials post $ Sk
eDM - "Spotlight on' column sponsor feature image and paragraph

Show signage - 2 corflutes (your expense); sponsors group corflute

Show benefits - 3 Show family 3 day passes; 2 tickets to the Welcome Drinks

Bronze Level

Logo / recognition - eDMs, Show flyers, Show brochures, Show website $1k
Social posts - 1 group socials post

Show signage - 1 corflute (your expense); sponsors group corflute

Show benefits - 1 Show family 3 day passes; 2 tickets to the Welcome Drinks

Excl. GST.

Bespoke collaborations available!

We welcome the opportunity to tailor a package to suit your business goals.



$2.000 per sponsorship e cs:

Show : Main Stage

Be the solo sponsor of the main stage, dedicated to night-time live music! Friday and
Saturday nights will be huge line-ups of bands to keep the adults bopping and grooving. This
stage is usually positioned on the oval and offers your business a targeted environment to
reach adults in a ‘good time’ mood, via 2 corflutes / banners attached to the stage. Exposure
during the day is also evident due to its prime position and day-stage activity.

Also, receive recognition via our social media and member newsletter.

Show : Day Stage (behind the Hall)

Be the solo sponsor of the day-music stage. There are scheduled local artists and
entertainment set to wow audiences all weekend. A fabulous ‘half way’ position between the
Hall, near Cookery and a prime pedestrian thoroughfare. This allows your message to stand
out via 2 corflutes / banners attached to stage. Also, receive recognition via our social
media and member newsletter.

Show : Fireworks

Be the solo sponsor of the firework spectacular across Saturday and Sunday nights.
Everyone finishes the day off with a ‘bang’ on both nights and is a moment where the entire
Showgrounds have their ears to the MC and eyes on the sky. This means your message,
delivered via the MC, is well-received. Also, receive placement of your corflute at the Show
and recognition via our social media and member newsletter.

Show : Petting Zoo

Place banners, signs and have a trade space attached to this popular family destination! Baby
animals, from chicks to lambs, are always a hit with young ones keen for close-up encounters.
Be the solo sponsor for this area of the Show and be acknowledged on our website, social
media posts and the member newsletter about your involvement.

Show : Competitions

Each Show competition seeks sponsorship to support the running costs of hosting their event.
Different competitions offer unique audiences that are attracted to that specific hobby or
interest which may align ideally with your target market.

Competitions where we are actively seeking sponsorship include; woodchop, woodwork,
poultry, children’s art and cookery. Other competitions would also benefit; photography;
horticulture, needlecraft, dogs, art, dogs and horses. Please get in touch for more information.

Bespoke collaborations available!

We welcome the opportunity to tailor a package to suit your business goals.



Funds raised from events are used for infrastructure improvements, maintenance and preservation of
the historic Brookfield Showgrounds, as well as contributing towards the running costs of future events.

Long Lunch

For ten years now this annual event is the Society’s major fundraiser. It is a chance for friends ; ol
to gather and enjoy a long lunch in the August sun, with plenty of umbrellas around and a @
beautifully decorated table. Live music and raffles form part of the day where up to 2,000 , (L ‘ﬁ
people attend. Many locals eagerly look forward to this event as their own key social event of - ‘ﬁ‘” m .

the year! Limited sponsorship opportunities are available. Enquire for more details. : t

Enquire
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Bar Events : End of term & Halloween

Brookfield Bar is now known as the key venue to celebrate the end of school term amongst local
families. Estimation of attendance is between 200 - 500 and presents an ideal environment to reach
families in the community. End of term 1 is usually a movie night on the oval, whilst term 2 and 3 is
entertainment such as a fire breather / circus performer. Halloween has now become a popular event,
complete with entertainment and markets. Place your 2 corflutes / banner around the Bar area for the
evening. Also, receive recognition via our social media and opportunity to place flyers at the Bar. Per Event

Other ways you can get involved:

y, Take up trade space at the Brookiield Show

Enjoy a presence at the Brookfield Show and have the opportunity to have countless face to face conversations with
potential, and current customers. Your presence also signals a commitment to grassroots activity and localism.

Visit our website for more information.
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Y, Become a business partner in the ‘Membership Program’

Give back to the community via offering Brookfield Show Society members a discount or benefit on your goods or services!
A win-win for you and them. A civic-minded business is a business that locals want to support.

Contact Bec: r.petrie@brookfieldshowsociety.org.au and visit our website for more information.
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Y, Promote our community events

If financial contributions are not a possibility, consider giving back through spreading the word about our events! Reaching out
to your network, such as via your business newsletter or social media, all makes a difference. Chat to Bec about how you can
get involved, or simply hit ‘share’ on any of our social posts! Thank you! Bec: r.petrie@brookfieldshowsociety.org.au.
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Reaching vour audience

Estimation of audience potentially achieved with Brookfield Show Society, as of January 2026

Owned media assets

60,000 unique visitors per calendar year across brookfieldshow.com.au
and brookfieldshowgrounds.com.au

2,800 subscribers. Approximately 18 e-newsletters (eDM) sent out
each calendar year.

6,400 followers. We often promote our posts across 10 local Facebook

groups with a total of 164,000 followers. Plus, people / businesses
‘share’ our posts further extending our message.

2,200 followers

Our social media presence is consistent, relevant and engaged with. This ensures maximum
cut-through to our audience, with Meta pushing our content more often to followers.

Public relations and paid media are vital tools in our
communication strategy.

Public Relations

1 million+ audience. Across school newsletters & socials, local
media, local business, politician’s newsletters & socials, placement
of flyers, posters and banners, Brisbane City Council’s “Living in
Brisbane” hard copy newsletter distributed to 500K households in
council catchment.

Paid Media

1 million+ audience. A frugal, yet cost efficient media budget for
the Show allows for a comprehensive marketing schedule across
Brisbane Kids, Must Do Brisbane, The Local Bulletin, Facebook
Boosts, billboards, bridge banners, video creation, photography,
creation of flyers, posters and banners.




President: Rowena Mcintosh
0402 429 968
president@brookfieldshowsociety.org.au
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Contact Details

0401 282 959

M 550 Brookfield Rd, Brookfield
=" brookfieldshow.com.au
=" brookfieldshowground.com.au
brookfieldshowsociety
@) brookfieldshowsociety

Thank-you 2025 Sponsors
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Sponsorship, Marketing: Bec Petrie

r.petrie@brookfieldshowsociety.org.au




SOUIETY

Why partner with us?

Connect with the community

Our well established roots in the Brookfield and district community has ensured
our Society is both well known and highly regarded. Our Society began in 1910
and spearheaded the promotion of the area's agricultural riches in the district
via the first Show and the many that have since followed. Events and activities
have evolved over time where we now offer three major community events
each year, including the Brookfield Show with an average attendance of over
18,000. Regular Friday Bar nights ensure a weekly connection point for locals.

Align your business with our grass-roots activity to initiate, build and maintain a
brand image of community connection and engagement. The benefit of this is
improved loyalty: When customers feel connected to brands, more than half
(57%) will increase their spending with that brand and 76% will buy from them
over a competitor.”®

Boost brand trust & loyalty

Brand trust is paramount for any business to succeed - consumers will buy
more often from a business they trust (88%), but fewer than half (47%)
automatically trust businesses.* Trust is important as it translates through to a
positive customer journey with your brand.

Trust takes time to earn and for our Society, this follows decades of being a not
for profit organisation dedicated to ensuring members, visitors and the broader
community have a truly unique place to meet. Tap into the love that locals have
for the Society and enjoy the benefits of 'trust transfer'. The Society partners
with strong, credible and ethical brands that share our common values.

Reach your audience

We reach 800+ members each month in our e-newsletter and 8,500
followers on our social media handles (up from 8,000 in 2024; 7,000 in
2023 and 5,000 in 2022). Many of our communications are also widely
shared by community groups, media, schools, local businesses, politicians
and Facebook groups which further extends our message.

It's not just the numbers though, it's the quality of our audience.

The demographic in Brookfield and surrounds (Brookfield - Kenmore -
Moggill) is one where you can reach people who typically are high net
worth. The average individual income is $89,057, 22% higher than that of
the Brisbane average $72,788~. Locals are seeking new experiences,
premium services and quality products to enhance their life.

Your brand can leverage off the community we have fostered, delivering
you access to potential customers and the ability to nurture current
customer relationships.

~'Creating Connections - What Consumers want from brands in an Increasingly Divided Society:, Sprout Social, November 2018,
N=1,013, USA. **The Importance of Brand Trust", Morning Consult, May 2021, N=30,000, Global; ~ABS, Census 2021.
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